UNIVERSITY OF IOWA – CAMPUS RECREATION AND WELLNESS
CENTER
Date Completed: August 2010
Total Area: 215,000 sq. ft,
Project Features:

THESE DAYS, IT'S NOT ENOUGH FOR A UNIVERSITY TO
PROVIDE GOOD EDUCATION FOR STUDENTS. LIFESTYLE AND
HEALTH CONSIDERATIONS ARE ALSO VERY IMPORTANT.

1/9 mile jogging track
2 basketball/volleyball courts
1 multi-activity Gym
a café
locker rooms, upgrade club locker rooms
wellness Suite
recreational services administrative suite
Sport Architecture
(USA)

At the University of Iowa, the Campus Recreation and Wellness Center (CRWC) opened its doors in the summer of 2010 to provide healthy options
for students, staff, and the community. With a competition pool, an elevated indoor Mondo Sportflex track and 20,000 square feet of fitness areas and
weight rooms using Mondo Sport Impact, there’s something for everyone.
TEAMWORK WITH A FUTURE VISION

One of the first things people see when they come through a primary entrance of the University of Iowa is the CRWC – a welcoming sign that this
facility cares about health. By all accounts, the $69.2 million price tag for the CRWC was worth the expense. This facility is a public/private
partnership. The University of Iowa, the UI Department of Intercollegiate Athletics, and UI Student Government all committed significant
r e s o u r c e s
t o
t h e
p r o j e c t .
Because of the product's reputation for durability, Mondo was chosen at the outset of design and construction. "When we were debating what
products we wanted in our fitness area, we realized we wanted a Mondo-type rubberized product," says Harry Ostrander, director of
recreational facilities. "Mondo definitely has advantages over carpet in the fitness area, where users sweat when they are working out. Plus, it is so
much easier just to wipe it off. Unlike carpet, which has to be replaced, this is a much longer wearing material for us."
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SELECTION WITH A PURPOSE

For the 1/9 mile elevated indoor jogging track, Mondo Sportflex was considered the best option. "The reason we chose Mondo Sportflex for the
track was its performance and durability," says Paul Klein, a partner with RDG Planning & Design. "We wanted a track surface that had both
resilience
and
traction
to
it,
and
was
easily
cleaned."
He adds this is a product with less texture, which is beneficial because users would not be wearing spikes, just running shoes. "The other reason was
the aesthetics of the products. The Sportflex is not your typical rubber flooring – it's got a little bit of design to it, which we feel has a little
more style than the typical products. "
STYLE AND FUNCTIONALITY

Standard colors were used for all of the Mondo flooring, with a scheme that incorporated two tones of gray. "We used two different colors of Sportflex
on
the
track,
dedicating
a
dual
lane
in
one
shade
and
a
single
lane
in
another,"
says
Klein.
Joggers and walkers would use the majority of the width of the track with a passing lane designated by the separate color. The two colors also
assisted in eliminating the need to paint stripes on the surface. The 1/9 mile indoor Sportflex jogging track is elevated above four
basketball
courts
and
is
suspended
from
the
structure.
The usage on the track varies from walkers to joggers to people with mobility issues. "Although it's not designed as a competitive track, a variety
of speeds are experienced on the surface," says Klein. "This is not for student athletes, it is strictly for student recreation.

THREE LEVELS OF FITNESS

With over 20,000 of square feet of fitness area on three levels to cover, Mondo Sport Impact was an ideal choice. "The Mondo Sport Impact
was used in two different thicknesses – the 3/8-inch product in the free weight area on the ground floor, and the one quarter-inch product in the cardio
and exercise areas. It was not only the best product for this usage, it also fit better into the overall budget," says Klein.
In addition to several cardio pieces, the recreation room areas also host aerobics, yoga, Pilates, and other exercise and wellness classes. "We
anticipated this would be a high utilization facility so we wanted a product that would stand up to the test of time and traffic," says Ostrander. "Certainly
this Mondo product has done so. We are seeing approximately 6,000 people per day in this facility so we need a commercial grade product
that would withstand that kind of traffic."
SATISFACTION GUARANTEED

Because the executives at the University of Iowa and the planners had both dealt with Mondo previously, the decision to go that path again was
simple. "We knew from past experience that if there are any issues with the flooring, Mondo was very good about coming back in and making
the correction for us," says Ostrander. "From that standpoint it's been a good company to work with."
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